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meet the client…
ABOUT Microsoft  
in the Bay Area

The Bay Area is home to many of 
the world's top technology 

companies — companies that are 

leading the way in embedding the 
startup mindset into their work 

culture. Microsoft Bay Area, at the 
heart of Microsoft's vision of 

building best-in-class platforms for 

productivity, makes a point of 
spreading this entrepreneurial spirit 

throughout its offices with flexible 
work spaces, close proximity to 

rising startups, and more. These 

offices, located in San Francisco, 
Mountain View, Palo Alto, and 

Sunnyvale, offer convenient access 
to BART, Muni, and Caltrain stations, 

making daily commutes easier.

name: Desmond Rice

title: Head of Employee 
Communications

problem: Metter Media has been working with Microsoft in 
Silicon Valley since 2016. When Desmond Rice 
joined Microsoft in 2018, he utilized Metter Media 
to continue managing the accounts he now 
owned. Desmond was looking for high-quality 
social media content and strategy that 
highlighted employees, culture, and new 
technology being built on campus to boost 
recruiting and emphasize Microsoft’s  
presence in the Bay Area. 

COMPANY: Microsoft



“Your team has been great at being able to 
integrate into our corporate comms 
structure and guidelines. Having the 
institutional knowledge of Microsoft is 
extremely valuable and your work helps us 
explain our world view in a cohesive way.”
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1) Recruitment 
As the digital face of Microsoft’s Bay Area 
campus, our social media channels are the first 
impression for potential new employees — we 
showcase campus life and Microsoft culture to 
emphasize how awesome it is to work there. 
Strategic advertising campaigns around open 
positions help Microsoft reach new local talent.  

2) Emphasizing #MicrosoftLife 
Using Microsoft’s overarching #MicrosoftLife 
campaign, our social channels represent 
Microsoft’s pillars of growth mindset, customer 
obsession, and a focus on One Microsoft. 

3) Bay Area Leadership 
As a hub for technology companies, Microsoft 
needs a strong social media presence to stand 
out. By incorporating a localized content 
strategy showcasing Microsoft’s presence in 
the Bay Area, Microsoft can establish itself as a 
leader in a very crowded market. 
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Metter Media has been running Microsoft Silicon Valley’s social media since July 2016.  
We recently launched their Instagram. 

785
new Instagram 
followers in just  

2 months

5,116
new Twitter  
followers in  

3 years

2,890
new Facebook  
page likes in  

3 years

66,456
total  

engagements  
in 3 years 

total  
impressions  

in 3 years

7.4 million

*An impression is the actual number of times people see our posts. 
*An engagement is any like, comment, share, or retweet on our posts.

2,014
average  

engagements  
per month



“having a partner like Metter Media 
to come in and help us figure out 
certain social strategies  
HAS BEEN Essential.”
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ns campaign: staff spotlights

Here at Metter Media, we’re all about coming up with creative campaigns for your business. 

Purpose:  

Click here to play the video!

One of our goals with social media is to showcase the people behind the brand, and staff spotlights are the best 
way to do this. Highlighting team members with large followings on social, like Chloe, helps these spotlights 
stand out — and reach their unique audience. These spotlights showcase the personalities behind the teams at 
Microsoft, elevating individualism, identity, and employee culture. Not only do staff spotlights boost internal 
employee morale (by generating lots of supportive comments from people who work with the employee) but they 
also help with recruitment by inspiring the next generation of Microsoft employees.  

Employee Spotlights gain the most engagements (likes/comments/shares) out of all of our content. On Instagram 
alone, this post gained 140 engagements, 9 comments, and 3 shares, and reached 826+ people.

RESULTS:  

https://www.instagram.com/p/BwaXxxuBOUM/
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ns campaign: Hiring and Recruiting ads

Results:
• Spend: $500 
• 264 clicks to the hiring page 
• 75,442 impressions 
• 0.65% click-through rate 
• 25.03% engagement rate 
• $0.55 average cost per click

Purpose:  
An ultimate goal of Microsoft’s social media channels is to utilize these platforms to recruit new and 
diverse talent. By employing these platforms to run hiring ads, we’re able to showcase employee 
stories and directly target top talent in the Bay Area. 

We create hiring ads across multiple teams at Microsoft on Facebook, Twitter, and Instagram. The above 
ad, for Outlook Mobile in the Bay Area, received 264 clicks to Microsoft’s hiring page at a total spend of 
$500. That’s a $0.55 cost per click — very cost effective compared to the average tech CPC of $1.27. 

RESULTS:  
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ns campaign: JUMPING ON TRENDS + CELEBRATING DIVERSITY

Purpose:  Celebrating national days and trending topics is a worthwhile way to join the conversation on social 
media. By sourcing relevant topics such as Women’s History Month and Pride, Microsoft is able to 
tap into trending hashtags while also showcasing the company’s inclusivity and welcoming culture. 
This is critical in underscoring Microsoft’s commitment to diversity in a sector and region that tends 
to overlook underrepresented communities. 

Posts featuring faces, people, and giving back perform extremely well on social media. Our spotlight 
of Swati Gulati (right) on Facebook alone received 7,177 impressions, 372 likes, and 91 comments.

RESULTS:  



“Folks in our broader [Microsoft 
corporate] social team have commented 
to me personally that the content that 
you guys produce is top-notch. It’s very on 
brand, which makes amplifying the 
messages so much better, because we’re 
aligned with the Microsoft look and feel.”
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ns campaign: HIGHLIGHTING service and culture

Purpose:  
Microsoft Life emphasizes storytelling that explores company culture. Through community service, 
employee events, and regional-based networking, Microsoft extends its reach beyond its campus, 
integrating within the Bay Area. Our posts highlight that and keep the conversation going with our 
online audience. 

Posts featuring faces, people, and giving back perform extremely well on social media. Our MLK Day 
spotlight on Facebook (left) received 7,118 impressions and 749 engagements, including 14 shares. Our 
Habitat for Humanity recap (right), earned 9,041 impressions and 995 engagements.

RESULTS:  
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ns campaign: joining the conversation

Purpose:  
Microsoft in the Bay Area is in the unique position of being surrounded by thousands of community- 
and tech-based events each year. As a leader in the region, Microsoft is committed to engaging with 
the local tech community — both online and in-person. We do this by jumping on the hashtags of 
tech events in the Bay Area and joining the conversation.  

By joining regional and national conferences and making Microsoft’s presence known, we can 
engage with the audience on site as well as those joining the conversation online. Our post leading 
to our AfroTech recap blog earned 2,584 impressions and 344 engagements, including 22 shares 
and 168 blog clicks. Our tweet on the right, quoting a speaker at the national Code for America 
conference, received 15,471 impressions and 87 total engagements.  

RESULTS:  



“A lot of times in social, the type of 
content that you produce can affect 
many things: your reputation, the 
seriousness of what you’re trying to 
get across. our content is super in 
line with our brand and enhances  
our reputation.”
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ns campaign: Celebrating leadership

Purpose:  
Microsoft takes great pride in its employee resource groups (ERGs), affinity groups for team 
members from diverse and often underserved communities. By spotlighting the great work ERGs 
perform, we’re able to tap into individual experiences and show how Microsoft fosters a sense of 
community for all team members. This look into company culture is highly effective for recruiting 
purposes, as it shifts Microsoft’s storytelling toward a more representative view of the faces behind 
Microsoft. 

Spotlighting individuals on Facebook frequently leads to their friends and family interacting with and 
sharing those posts. This increases when our audience feels a connection to those individuals, 
emphasized here by their team affinity. Our GLEAM (Gay and Lesbian Employees at Microsoft) spotlight, 
left, earned 6,020 impressions, 425 likes, 26 comments, and 26 shares. Our BAM (Blacks and Africans 
at Microsoft) spotlight, right, earned 1,470 impressions and 144 likes.

RESULTS:  
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ns campaign: Celebrating diversity

Purpose:  
An important part in exploring Microsoft culture is emphasizing the unique backgrounds of team 
members. For Veterans’ Day, we spoke to Microsoft employees with military backgrounds to explore 
the impact of their training on their successes at Microsoft. This layers multiple strategies, from 
tapping into national trending topics to spotlighting staff to incorporating affinity. 

Combining our aforementioned strategies with targeted advertisements allows us to reach a broad 
audience that cares about the topics we explore. This video earned 7,600 views, 110 likes, 12 
comments, and 29 shares.

RESULTS:  



Stats Report 
Brick & Mortar 

September 2016

THANK YOU!
We’d love to talk social media with you! Reach out to us at any 

time at lauren@mettermedia.com or 484-553-5153.
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